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Marketing Manager

Have you ever wondered why you buy certain products? Who helps develop the creative ad campaigns that cause you to want to purchase a certain product? A marketing manager controls the advertising and indirectly the productivity of company’s workers. The more successful a marketing manager is, the greater demand will be for the products that a company creates, thus increasing the company workload. A Marketing Manager is the best job for me because of expanding opportunities within the marketing field.  I already possess several of the skills that make a successful marketing manager.

Many successful companies have a marketing manager whose sole purpose is to promote a company’s product. Companies invest a great deal of time and money developing and marketing their products. Most companies need marketing managers to maximize profits and to develop an attractive product.  Marketing Managers, through market research, help companies to develop better products and innovative ways to get people to buy their product.  Into Careers, a leading career information’s site listed this information, “Companies spend more marketing their products then on their products.”

In order to be a marketing manager, you need to have the following skills. Communication skills are essential for success as a marketing manager.  Communication skills such as eye contact are critical as well as being able to listen and speak well with others. Other skills such as dealing with software applications and have a good sense of product judgment are great skills. In order to have a successful company you need to have a marketing manager that is resistant to stress, flexible and decisive (Advertising). Preparation for this career requires you that at a minimum have a bachelor’s degree in marketing. Several successful marketing managers have a Master degree as well.  An M.B.A., Master of Business in Administration, is a great way to prove yourself in the marketing world, and it ensures you have the experience with managing companies. 

The overview of this career is to manage productivity, staff and other company’s products. The average salary for a marketing manager is around 104,400 dollars (Into Careers). A manager gathers information about products and evaluates it. When they are done they either promote the product or don’t. The product will have to be worthwhile, really popular or attractive, and the product will have to target a certain group of customers. Marketing Managers meet with clients to get feedback on their research and the product.

In conclusion Marketing Managers develop Ad Campaigns for certain products. Marketing Management is rapidly growing, and there are many opportunities to become successful. Marketing Management takes lots of skill and determination to master, but in the end the effort is worthwhile.
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